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Abstract: The discussion of media ecology is about the occurrence of
human interaction with the media and how this medium of
communication affects people's feelings, perceptions and values. Infact,
the discussion of media ecology provides an idea of the form and
environment of the linguistic coherence of the people in society.
McLuhan (2003) discusses the concept of media ecology, “the word
‘ecology’ implies the study of environments: their structure, content, and
impact on people.” He mentioned an example as well: “Television has
changed our sense -lives and our mental processes” (p. 439). That is, the
technology used in the media affects the thinking process of the people
in the society and their lifestyle. In this article, the core concepts
surrounding media ecology such as media environment, metaphors the
concept of global village, mobility & modality, social impact etc. have
been presented as the basic building blocks of media communication.
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TG JCAF FAITGT (new age media) RRETE SITifre S0 = (TR12,
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JEICH I Q@M TR @I A e swam I LS
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RET, AT G GO *THF ST ZCS! | IO Hifoe A GIoTeed
JCT QT LA *1, ‘Hello, Hey’ *[MRTEE LT+ (@ @l 20T AT |
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FORR AR A A TEF DerdRRs e s &7 | qrg
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LSBT FrForel IBIAE @ AATCS eIz FITE (online class)
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TR @ T AR @R “ffEfeT s ayfer RE feme et
I TS FCAC |

TGN ©IffS AR (Environment of Media language)

TR R AN NG QT @A ISR =0 S | wfersqiarsy
TS PPN Mara AfSeeerets Teaifde w@ Sira afel wmvad
O3 ORI Leiie I AT | A SFES T G G {79, Al
FANAGT BT TGN LIS (user) A2 S IAGHS LTS I |
PG FES W qve s aaqeE egeR oo, Rkbfe «ae
TS NKIASTER ST VAT GIRADIT G2 ST JIZ© O (@A
R N ZCACR | (F3T (AIPBIR W0, 2/ T oifie 7@ (@, S
@Y, et T ST FANT IS A2 ST FIRT (FNT ZF | AL
Siffs “fita=ie (Environment of Media) SINIHAGE (T =g Aoifqs @
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@ F@ A (Postman, 1998) | MG ARE@HHT ¢F@ @ I3,
@fe, foey g GRifem foia ayfesre RFEneie ofts fem
TAGHNE NGNS T AOIe 0 AT | (APGI A, 1998 AT ©fF
Five Things We Need to Know About Technological Change &C& =T
@, efere ATed qf [Rqeq MREF (additive) T, @b e
(ecological) | ©F e, 4G Tor & RIS ALRTS @FIT TG @
Iel1E Y& a1 IR @S WK Aerei wwe ¢ g ARers geifie
F(E A | TR TG 1 Iee (12 PIRTET ARARe 9Ffo Swreae
Z0S It (Postman, 1998) | U2 Tex &yfe= TeRRE 7R @ geifqe
T M G0 O OF A7 O | LR HOIRCET SNHE Tl
VAT O IR T VAl @ AR | OIS oy TGy, -
<, VLA LSS AL GIRAGCICT Y FCACR |

e ST (1969), €T WCS AT TNEF oifqe IE @2
Afierw e ~fivifre I aafe wqEe afsiera SRavais
geifte FF A | fo T Fen, @ foalt awa Term, e
(phonetic alphabets), S7e& (printing press), GFAF (telegraph)
Y Tem ©ItT Mg “te *IfapifeT® B2 | (Rogaway, 1994) | TIFERA
JCACR (, FANLAE Y7 FACS ANCGS AR 8 TGOS TSI
ST T AT | NN 2 T200- 7, oarg, @fes, Gheifoad
GARBIC TCEE GEIBICE @3 2ol &5 4 ¥ (Postman, 2000) |
FOTLTT SRS TG 8 @M femar @3 eyfes fafdr 9o |
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YT Ol [T Z ATF (Postman, 2009) |
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A IEF FATST 9O1T (Chen; Guilan, 2009) | RS R e, ST
FIZe O ¢ OF U UR AR F TR ©f WO FCA NG R
Trrais =R fofere | wfyroRmm T @ Tices TigE [we
AT S SFB A ST (Strate, 2011) | AL FAGH CFC
‘laws of media-(& I3 @W"i‘f @36 fEg I wfe seEe
WRFERE | e MR 2@ it ey o o « g
SRASIIICT WAe [F® ST QA T | ©FF e, &Y s ey
o7 ool MR | «F FCT ATNGEE JRAM QR AY(ST LG
IS WA &fis Mg AT S el AR (@, AT ARSI
ogfex ™ 9608 (McLuhan and McLuhan, 1988) | SWIRATS &l
¥, GFTY @GS I A GHEAF (long distant phone) w4 -
©F 257 Sifewl AFcEe G @ =G (@I NREET T Ao
VYNGR PP T IR NS SOV (N0Z | WA &0 QTS AN, St
beItb@ (2FIR AT PTG =T (cinema hall) Beifob@ a1 BT (cinema)
(TS ST GF1 @ R forT TR vy SoAfbo@ (el A1 e =12
beIfo@ I PTG (TS AN (T© | TBRCAEE G IRGETO O Q¥ A
qCE e Oid e sigwo12 vaftba af Fieas (el 37189 | (FC AWM @<
berftb@ 1 Bl metee W G1R meR efeices e W&bay 72 f@
fe, e f© oeifow @ef® (3D, 4D Movie) | ST AT (T S (FIeT
B ZA (1S I ATISIFIE SERGS NCAF FeIIe TR IR AR
2O AR Y7 MRCGE | GF T AT NG O (IR qiEene
sffee z@R | td @O, G @rema St @eitg A@m A
AP P AT Tret IEAET AR zre oy | o Beme
e e 33fee, @ ik, [mf o 5@ 3wfE e a9
AFETGR oF T T | TP AN (@ ARKST Ag, IA- e
I KAV NGB T Z0ST RIAGH, N A, NTHCEAT, 7T
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Rt 3fE o 2gfe = IR | Abfere e ¥ IRE A IW
A Wwa IR I T AT, ‘@S’ AT ARECS 1T Wi 6w, TR
RT 97 AfCS ‘G o defe | SRDNT Ot TAM SoAgee
“IPpTey Ao SAfHsIey (UTe NG A, TA- 7[0S COT ST (AT
SR IS (@M ROIE 2T 20eT | I8 ©F good job, well done
QRO S IR | @Y AINGER O IJIRCAE. SR @ QST ST
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A7 T | TG HWAF AN AFTSIT IS SAOE AT TS
ST TAMIPIIRT 720 (B0 *0T | Wi e Merad S
RNTSS AfRTST GIE |

NG AT 8 F9F (Metaphor) 2O SIF 4ol

AT BCPEGH JoT AWM (content) JeTe IHeT NPT @Al
fFe | 97 W4 FIFCE (metaphor) fofF @Fh woT@ wwpad TAMT
JCE SATITS FCE | TSP A AT (72 (APGNI 24T Fefisfare
G TPITE ©IF 26T TRiRe | s SFEes Jo i 2ge,
SR T SRR M (@ TS @I B SR ST TS we
2elfTe | ereNd RSy TAme M TINE @R GRAE eOie FE
qCF (@IS, 2000) | @ 7o T@EEE AfwE e orEHs |
AN AT [T F& FACS T AT T AR (@, ST
FATEA IR (I V@ SAE 2PFONYF A ATFRAT I (O 1 2
FAT TN AT @I G A& AFfoa @l @i fefes ag
(cognative device) (Lakoff & Johnson, 1980) | ST FHFT IR
AACS Al AR E QR (W GRS (IS
ST TF QT (IR Tl TR | HAF SR AT HLC@r oA
@R st et AfEeR @i [ees AT9=IES (scientific
discourse) & I AICF | I2 ©G Al T ©IfgF SIS (paradigms or
complex theoretical model) J4FCEF (F¥ I I FAFT AR
TogIfre 20T ATF (Scolari, 2012) | TG AT (FG VT AT IS
FoT Y2 I GIB TR | FoATE T g (AT T IS,
reled WS Q@R Tm GR QAT T S| WAS A AL
GO (mass people) FTR TG O SAF FLCE2 (ARITAT AR | (FA:
1980 & ‘AFGRAT  (‘bancteria’) *woeE  ANES, wfAfes
(economical), A& (social) e BT W= *I” (invisible enemies)
RO O 1 20T | SRASIFIE NET IR F9F AR I AT
(57, SETRG ARPOIRE ACAfFFORW ©@’ (theory of relativity)
F FARCEL QIR BT TR | T AT O I AR (@, “Sit
with a pretty woman for an hour, and it’ll seem like a minute. But sit on

a hot stove for a minute, and it'll seem like an hour.” (Scolari, 2012; p

206) | S ETHFICTT Fio U AT [FIIEF ST FF TR I ARASD
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LR NCET IR TAZF FT AT GR HACHE AR (T @I azg
TLE G2 (@4 T €W |

FIMLTT ST oMot R ARMEAE (Mobility and modality) €1t

FEI ATLGCNT QAT TN WL FHRCTS, NG @ A4
@I T AT &YFEF (new advanced technology) 0o AR alesT<rs
e qRATee To T REW I@ JACR | W& dfens f&ewa
S AR NG 2ARCICR (F@, AT @/ JRAFFRNCE QoIS
P (O AN WA ORI, GA-LRACPE SFFeid A Fea
T | AN @36 WA TIT (specific medium) @3 ©F TS
(materialities) FEPTR 719 57 Toae! AP | ATOFH NGER Y&
@32 P (technology and technique), 7SI @J2 (TE (media and
modes), ¥Je AST WA (T (messages and moods) ¢ fTETST A |
oo fu0e JeT 200, WOW (&9 WG oYFE A @ (technology or
technique)-(&2 2R FEF 1 79 f[T9U9F (subject), STATT A IR
(practices) €32 B9 (places)-Fe 4= F& (Hildebrand, 2017) | S<fe
TG RN GII A (@ SO ©ifyS Tomitd 9% FAl =
T fefere fog 2@ AF | @OF W3 Glefet Tazifre ST g
T 7| (SN IETE @R FACHG (@S @3 A S@F I P
foq =@ |

IR &I 3T (@RI fSTee (Global village) <=t

Ol PTG ol M jREite e, g
geifee | e, FAFhe, Aifed bel-crea o[ 7[R Fafde 2 s |
FANITIT B 8 A T OF AR T SNE7S Ao sAfaca=
TS FRCGE GO (2T T | A AR TS AT 2SI
TS wiE RvRAen e 2w IR s Wb =i a
AT AN AT g AT T AFCS L ZCE | PP ©fF 72 The
Gutenberg Galaxy aT%, @35 (AT AT (Global village) =T greT
U0 | TGO GIAFOR T YT 7RG AT 4T AE (AT Oy
2ITS ALT AT AT T ST AR F FAO FIACR I ZCACE |
e rrae wead Joof TERpie Wiew gt e, sdftafes,
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AP G2 ARFOTO IS FaC= | KT 9F S A1 IHrR ©F
O] IR &S SII (M B 2[R 4J 7RC&2 (Tremblay, 2012) |

JOAM SBRCAs AR A= ¢ AT [0y @Y Ao 97 AE
QA TITAT A FifeTe apae qoR B[ FEE |
IR TUF (AWF QI (Global village) W@ el m=, @7 7N
Gfefexq 8 =€l VAP (Long distance phone call) F™&F W
oS fort | FARTT @ RO I TN AL SCFEAGT S0y
e @ IBPTHS | FRS QLTI AACS 200, ANGS @iy
TGN IR ) AT GR TGN T (old & new) NGER TATEfS,
SJfRIATS AT (TR O G OIS FG I @A TCIT WS
fTF5IS! I QAR | A QI RS sTeeR oy fne e
(R TE (ofd FCe AT I | @ (F0@ OF AR &Y IR MRS
eReTele @R REH F@ (Logan, 2010) | (AP @I T,
@R TN Jma [oew afe ‘j@@fgf (“world view”) IF
qIRCE &elfe® FC (Postman, 1985; p 10) |

20 fufeat uar @1 %A (Hot and cold media) ©if¥E L=t

SR Aegaroifa faar Siefie Sy S eMItTd (0@ TR_TCE FALIRTAIET
O @Y AT | wH, W9, TR @92 2w @ orfs fEw ey
Togfre ©2F I AT TEE IR @O F@ (O | 1o
Tz SR A& TR 7 @32 el %3 (Hot and cold
media) T GG <Rl CofF Feafeee | fof 26 Wz @ ffeam “dwy
e Fare P TFRRGT G @3 FE (eye and ear)-(F @FQ
WMt (Harold, 1978) | 25 G 2T 2i2-(Biee= @I (high-
definition communication) I @Tef I WSWa (audience) MG B
@32 (CFIC OFf5 FALIMTAE = (only one sensory organ) (& Zeifs
T | @fos, &g qR gl 7B e wefe | @l Wiewr g7 ¢,
@Sl @2 WM GFIfEF AL S T QO ATS | Bwizger
fRoTE Gffexm, Gim™ @R Sy defe @7 W Sgw T T
(McLuhan, 1994) |

TP eI SCFATCE SCEANCE 20 PG @R (@l Ffex «iel
R (@S AT



NG ZCFATST @ ST

A 3: VG SFEATT FCENCE AT 25 W a3 @i T

93

el
2B/ @1
SO RIS e ¥ | e
(Media) (Media) (sensory organ) | (Hot / cold
media)
AR[/WM7G (Newpaper)
NI (magazines)
Q€3 (brochures)
A9 (news) —
ATTES (pamplet) Eye
@m‘m, TSGR (newsletter) 4 A | <5 fafer
(Print media) e (leaflet) I ERIEEE]
3% (book)
ZF[l (publication)
f¥afoq (photography)
e (television) o7, I
Qe NN | 571%@ (cinema) (Eye, ear)
(Electronic @fee 1 o (Redio) AT AN | lw e
media) % (CD) e /e
fefefe (pvb)
T Joo =BT (smart phone) @, T, I
RARINIE] FEGE (computer) (Eye, ear, voice)
(New age oA FRE (email), | SIS ALTAT
media) (internet) | STIIRG e <=
(website),
¥ (blogging)
SAP erEgN  | RECETS (billboard) ™4 (Eye)
(fer%) (Other |13 (sign) O w25 e
media) AFIC (placard) Rl e ERIEE]
T AN | @gfes  [EAre  (electronic | (B, T, I
(FETRb ) billboard) (Eye, ear, voice)
(other media) | &t (public meeting) GFITHT ALITTN | e ST
WW (live program) e ez
e &15T (facebook) O, T, T
QK] a1 (Blogging) (Eye, ear, voice)
LTI R (viogging) @I AT | (e T
(Social media) ST S5 (live) BRSNS
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AfEsF &eI] (Social impact)
AT (e IR T QIR FICAT R NfeTrs iy

gol B AR | OIMT SRIGAIY & AR NS TgH HCH Ol
@ | (25 PremEe oima fvpetes Jfded THRE I/ Tga
A T | GRGIe SR (@R FRrEdime g 372 Affee st fITw,
AP @RI GACTF O, A AT, HR(E2 GGG I (T T |
@ THRCAGE TGRS TGN A G (effective tools) T
SGRHAT T QN ARG Al B (communication tools), SWIRATTRA
T AF- F-CARE, FRA, W, (FHF Lo (e-mail, Skype, Zoom,
Facebook etc) T TIF GTF TAET S FC2 0T AT G2 0T 605
fafeq w=eTg3F 32w (online communities), (Popkin, 2004) | €3 e
LB AT I (A A O FeFhoq S formae | =Iwrerarea
TG T TG *1 | AT A5 (ST, SIS i Sorgomrites «q o
T AR |

TR oot qeWw AR&AE R oreT eeiie IWItE (consumer-
driven society), e 3l fel% AN (F4iTe AEFW@) IR (Ao Al
RGNS WG (4o Gffens) — [Re@om MEa (advertisement
media) &FICH el NPT AR IR | TG R (@G AFF AT IR
2AfSHITTS TETIZT A T TIZ TTROCE (FF I | G eI T
IR (O (consumer) S TETET @d @& (goods and services)
SR (order) Wt ©f 97 =¥ (it AR | TWRATTHRA @A AW, 9F
AR *TOGIT € ST AR (T AT QG| (AT 5P | TG NG
e TORE WAH QS O AT 8 T %y 4T ¥ | T,
TG MGT I8 IIYEE I TSN AOTG LTS A
TET AIBNE, RGNS ATA TS 2Meq A | AT @I Glet
AP TEF AW (AETG @2 AN Fred 72 oige S & o
AT S RCACR @ QI QT B, A ATSIT FFhOT ST | GRIONS
R T (PICAT ST AR YT FCGR G AF, A LGNS 740
sifafoe zeq T, W=y AME FO (social stucture) € G2 Aghed
SIRICATY ITCH GIFell 2N A |

TEA SfRIFCS FAYR FCICAT TCI SO O Qe @ g7, e
wiFew, Siftnl, GREnad afeqw eFieiT @I AtEN o
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MR g T PO AETE AR O W R | AN
CAATCRTT N QTFea S Qfpl AreR | rigael fResfea Tl (@ee #iiee,
330, 3THS, TR, F @R TYE I SRS @I
SRt T |

A T TG BT (¥ BCAH6 Ao 1 wewrers < ey
2R TAF LSIRE FACE | @ FR AFSIMETE (@Ier 96 s 3y
e seafde 277 | efeqm eI =7, fofoe, wifer, sewemeae Te,
TS e ITRNT @R T TG RGN AT YT e @7
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